
Your Viewers 
Shouldn’t Have  
to Work Hard to 
Watch TV
MediaLink from Cloud ID eliminates 
device setup friction that costs 
activations, drives up support costs, 
and stalls bundle adoption.



2-3 min
average time for re-
mote-based text entry 
on a connected TV — 
vs. under 15 seconds 
on mobile

20-40%
of new streaming app 
installs result in no login 
within the first 48 hours

+ More

30-40%
of bundle subscribers 
never activate all the 
apps they’re entitled to

You’re getting a new connected or smart TV or 
streaming device and can’t wait to watch. But soon 
your excitement wears off, as you sign in here, enter 
your password there, type credentials with a remote, 
use a QR code, and repeat it for every app in the 
bundle. So, you abandon it.

That abandonment is measurable. Remote-based 
text entry on a connected TV takes an average of 2–3 
minutes, versus under 15 seconds on mobile. Industry 
estimates suggest 20–40% of new streaming app 

installs result in no login within the first 48 hours, with 
friction cited as the primary barrier. And 30–40% of 
bundle subscribers never activate all the apps they’re 
entitled to, representing unrealized engagement and 
revenue sitting on the table.

Every failed activation is a lost engagement, a missed 
ad impression, and — for cable operators and vMVPDs 
— potentially a costly support call or truck roll. Bundle 
completion rates, activation velocity, and recurring 
revenue all take a direct hit.

At first, 
you’re 
excited.

Trusted by Media Leaders



Key Features
 
Platform-Native identity layer.  
MediaLink integrates directly with the platform the user 
is already on, whether it’s a smart TV, box, or streaming 
device. Authentication happens natively, without 
redirects, companion apps, or credential re-entry.

Real-time entitlement validation.  
When viewers select a new app or subscription, 
MediaLink reuses established identity and entitlements 
to confirm access, so they start watching instantly — no 
re-authentication required.

Multi-app login in one step.  
Users sign in once with their ISP or cable provider 
credentials and automatically gain access to every app 
in their bundle simultaneously.

 
Identity persistence across devices.  
Once a viewer’s identity is bound to their platform 
account, every other device on that platform already 
knows who they are. No re-authentication required 
when adding a TV or switching devices.

Two paths, one seamless experience.  
New subscribers purchase and activate in a single 
checkout flow. Existing subscribers link their credentials 
once and are instantly recognized going forward. Both 
paths end at content — fast.

Fully managed service.  
Cloud ID operates MediaLink as a managed identity 
layer, handling all integration, orchestration, and 
lifecycle complexity so your team doesn’t have to build 
or maintain it.

Reduce viewer loss at activation.  
Eliminating remote-entry friction directly addresses 
the 20–40% of installs that go dark within 48 hours — 
turning setups that would have been abandoned into 
completed activations.

Accelerate time-to-value.  
Subscribers who activate multiple apps or fully onboard 
within the first 7 days show 2–4x better 90-day 
retention — making fast activation one of the highest-
leverage interventions available.

Increase cross-app and bundle utilization.  
With 30–40% of bundle subscribers never activating 
all their apps, MediaLink’s one-step multi-app login 
directly converts entitled-but-inactive subscribers into 
engaged ones.

Lower support and operations costs.  
Reducing login friction cuts into the 20–30% of support 
contacts tied to account access issues — lowering call 
center volume and eliminating a meaningful share of 
field escalations.

What is MediaLink?

Benefits

MediaLink is Cloud ID’s fully managed service for 
aggregators that simplifies streaming login across 
the entire customer lifecycle, letting users move from 
browsing apps to streaming in fewer steps. It operates 
as a platform-native identity layer between the platform 
and content partners, validating entitlements and 
binding identities in the background.

Once a user links their streaming accounts to their 
platform ID, the platform becomes the single point of 
authentication. Every app in their bundle recognizes 
them, across devices, without asking them to sign in 
again. The platform owns the relationship, and that 

relationship compounds over time. The viewers have 
an effortless experience. For operators, this means a 
richer understanding of which users are engaging with 
which content providers and when those relationships 
are shifting — creating the right moment to surface an 
offer and positioning the operator to become the biller 
of record. 

As a fully managed service, Cloud ID handles the 
identity infrastructure, entitlement validation, and 
partner integrations, so your team stays focused on 
what your subscribers see, not what runs underneath.
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User discovers an app or subscription. The viewer finds an app in the platform’s store or bundle 
and selects it. That’s the only action they take. 

MediaLink checks entitlements in real time. In the background, MediaLink passes the viewer’s 
platform identity to the content partner and validates their entitlement status instantly. The user 
sees nothing.

 
Identity is bound — silently. If this is a new subscription, MediaLink facilitates a single checkout 
confirmation using the viewer’s existing platform account credentials. No new account creation, no 
additional form fields.

 
App launches. User watches. With entitlements confirmed and identity bound, the app opens 
directly to content. The entire background process is invisible to the viewer.

 
No re-authentication, ever. As viewers add devices, switch apps, or return after inactivity, 
MediaLink reuses the established identity binding. A second TV in the home is already recognized; 
no additional setup or action required.

The trusted, neutral identity layer for streaming. 
Cloud ID sits at the center of the streaming ecosystem 
without taking sides — not a content owner, OEM, or 
distributor. We’re the layer all parties trust to manage 
identity, entitlements, and authentication without 
conflict of interest.

600+ partner network, one integration. Connect 
once and access hundreds of pre-integrated service 
providers and content partners — no custom builds, no 
delays.

Managed service, not a toolkit. No UX patterns to 
design or identity orchestration to build. Cloud ID 
runs MediaLink as a fully managed capability with 24/7 
support.

The business case is real. MediaLink reduces per-
activation cost at scale — and for operators with 
contact centers and field teams, that math compounds 
quickly.

Better together. MediaLink pairs with Entitlement 
Sync to give both aggregators and content owners a 
coordinated identity story.

Whether you’re a connected TV 
manufacturer, vMVPD, or middleware 
provider, Cloud ID can reduce friction 
between your platform and your viewers — 
and put real numbers on what that’s  
worth to your business.

Schedule a discovery call.

How It Works

Why Cloud ID Talk to Us About 
MediaLink


